
Applied Organizational Communication 

CMS 336 (3 credits) 

  
Instructor: Gina Larson, MA, A.B.D., Transition Specialist 
Phone: 416-8714 
E-mail: gina.larson@doane.edu                        
                                                                                                    
  
Course Description: An advanced course in organizational communication and 
its application to real-life enterprises.  Study will include examination of 
actual cases involving media and public relations in PR firms, corporate 
communications departments, government agencies, political organizations 
and non-profit environments.  Upon completion of this course, students will 
understand the nature of organizational culture, methods of organizational 
socialization; communication needs analysis, and preparing and implementing 
programs of organizational change.  They should be able to critically analyze 
organizational communication approaches to social, managerial, 
environmental, and other issues, and project possible ramifications or 
outcomes of various communication approaches in a variety of contexts.      
  
Required Text:  
Fundamentals of Organizational Communication: Knowledge,   Sensitivity, 

Skills, Values, 9/E.  Pamela S. Shockley-Zalabak.  Publisher: Allyn & 
Bacon   

          
  
 
  
Upon completion of this course students will: 

1. Be able to apply organizational communication theory to real-life enterprises  
2. Develop understanding of media and public relations issues related to organizational 

communication  
3. Develop an understanding of the various aspects of communication for diverse 

business/organizational environments.  
4. develop an awareness of the dynamics of organizational culture and its impact upon 

internal/external communications  
5. Develop an understanding of change and its impact upon organizational communications 

  
 



 
Grading Criteria: 
To receive a grade of B- or better all assignments must be completed.  
Grades will be calculated based upon the percent of points earned out of the 
total possible points.  The following percentages will apply: 
 A+ = 100-98          B+  = 90-88           C+ = 80-78            D+ = 69-67 
A  = 97-94            B    = 87-84          C   = 77-74            D   = 66-64 
A- = 93-91            B-   = 83-81           C-  = 73-70           D-  = 63-60 
 Points Plan: 
Case Study Analysis                                     100 points  
Weekly readings & quizzes          150 points (6x25) 
Final Exam/Project                                      200 points 
       Total             450 points                           
 
Explanation of Course Requirements: 
 

  
1. One case study a complete format will be provided to follow when addressing 

the key areas for the case study.  
 

2. Students will have 6 weekly reading assignments and quizzes over the 
reading material.  There will be one quiz each week for six weeks. 

 
 3.  Final Exam/Project – this assignment will bring together all chapters 

covered in the course.   
 
 
 
 
 
 
 
 
 
 


